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Seaweed
an important source of

nutrition, everyday
products and one of the

links in the sustainability
chain

Red Seaweed Promise ™

www.cargill.com

CONFIDENTIAL. This document contains Cargill Confidential information. Disclosure, use or reproduction outside Cargill or inside
Cargill, to or by those who do not have a need to know is prohibited. © 2018 Cargill, Incorporated. All rights reserved.




/‘ ® Helping
cargl” thive

Our purpose is
to nourish the
world in a safe,

responsible and
sustainable way.
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Cargill reports financial results in accordance with U.S. generally accepted accounting principles (GAAP).

The company also reports adjusted operating earnings, a non-GAAP financial measure that provides additional insight into the underlying financial performan

ce of the company’s ongoing operations.



Bioeconomy Value Chain
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Seaweeds
as food
as biological active
as animal food

as building material
as .....

© 2018 Cargill, Incorporated. All rights reserved



non-
cariogenic,
tooth-
friendly
Ingredients.

o em

11.30

In
Pharmaceuticals

Qils, dextrose,
starches,
seawee

19.00

In Candles.

renewable
vegetable
wax .

" Aquafeed
soluitons

+16.00

In pastry

3y "
low or no-calorie

" sweeteners

Oils,

18.00

In Chocolates

cocoa and
chocolate liquor,
cocoa butter and
fillings. .




Seaweeds
&
Sustainability




Introducing the Cargill Red Seaweed Promise™

Careill sustainable zoals 2017 Red Seaweed Promise 1.0
argiii sustainableg With no sustainability standards applicable to red seaweed production by

smallholder farmers, the Red Seaweed Promise standards were set up based on
Cargill sustainable goals, UN Sustainable goals and close existing standards

A unique sustainability
program for red seaweed
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Red Seaweed Promise 1.0
Cargill Red Seaweed Promise
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Red seaweed Promise 1.0: An approach within the supply base

Supplier and producer audit verification

— completed by Proforest
Projects with partners & suppliers

Action within suppl
base PRY Assurance that volumes we buy are produced responsibly

Red Seaweed
Promise 1.0
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Processor \_Exporters/suppliers) Traders Village collectors Emallholders farmers)
Partnerships with suppliers
and its producers Engage with suppliers to cascade responsible sourcing commitments up the supply base
Meet customers demands - traceable and verified volumes Is it enough to secure a sustainable red

seaweed value chain and contribute to
tackle its many challenges?




Significant sector challenges

Eucheumatoids case

Value chain non

- Produced mainly in South-East Asia resilient against
o o climate change or
- Main cultivars originated from the Philippines Regulatory socio-economic
Lack or poor local, shocks
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lack of varietal
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- Opportunistic activity — cash crop for remote & poor
communities

— Lack of significant investment on the production



Red Seaweed Promise 2.0

Action within supply chains Action beyond supply chains
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The volumes The suppliers you The places you Issues across
you buy buy from buy from the sector
Require assurance that Engage with suppliers Align and collaborate Collaborate across
volumes purchased were | to cascade responsible with other stakeholders
produced responsibly sourcing commitments in production landscapes
up the supply chain to acldress issues
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Red Seaweed Promise 2.0

Vision : 100% of the seaweed sourced will be to RSP 2.0 standard by 2030

Mission statement: At Cargill, we aim to source the highest quality of red seaweed and in doing so, we want to
ensure that it provides seaweed producers with an attractive livelihood and that it preserves marine habitats

Our Approach: Implement transformative projects Within and Beyond the Value chain

In partnership: With our selected suppliers because of their strong commitment on the developing a sustainable
business for them and the smallholders they work with

Action within
supply chain

Action beyond
supply chain

Volumes we buy
Suppliers we buy from

Places we buy from
Issues across sector

WITH INITIATIVE

Source : Proforest Briefing 03: Implementing responsible sourcing — using landscape initiatives
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Red Seaweed Promise 2.0

Goal 1. Seaweed production is Goal 2. Red seaweeds producers are
stable, sustainable and attractive resilient against economic &
from producers to processor environmental impacts
= Healthy and productive = Fair price and living income
seaweed strains = Health & Safety
= Traceability = Inclusive support to thousands
= Climate change mitigation of smallholders
plans

Goal 3. Farming practices have
positive impacts on the
environment

= Best practices
= Seaweed Ecosystem Services

Red Seaweeds Promise™- Sept. 2023
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Cargill

Helping the world thrive



